














WHAT LEGISLATORS say ABOUT ENGAGING with ADVOCATES

NC Child
ADVOCACY TOOLKIT

Don’t assume your legislators are familiar with all the details of the issues that matter to 
you. This is where your advocacy can make a big difference. Legislators want to know how 
certain issues impact their home district. They also want to be responsive to the needs of 
their constituents. At the same time, legislators often face pressure from fellow lawmakers 
and other lobbying groups, as well as the desire to get re-elected. 

Providing real-life examples and personal stories about the issues that impact your life 
and your community can help demonstrate to your legislators why these issues deserve 
their attention.4 Just remember that each legislator’s engagement preferences are unique. 
Genuine relationship-building with the legislator and his or her staff can go a long way.

Rep. Kandie Smith
(D-Pitt County) 

“My best and most preferred way to engage is when I do have 
events like a town hall. This gives constituents a chance to ask 
questions. Sometimes people don’t know what to ask until others 
ask. When you have a group, they work off of each other’s 
synergy.”

Rep. Graig Meyer
(D-Caswell, Orange Counties)

“It’s helpful to make a concrete ask that can be followed up on by 
the legislator. One thing not to do is to make a general ask because 
when constituents walk out the door, I haven’t committed to 
anything. A specific ask means I have something to think about. It 
does make a difference if the ask comes from someone I know.” 

Rep. Holly Grange
 (R-New Hanover County)

“If you have a personal story, that will get past my screeners. 
It’s not necessary that someone is sending me something as a 
constituent. Don’t be afraid to call, I might not answer, but you 
can leave a message and I’ll respond. If there is something in the 
community, invite me to it. I don’t mind being on panels and I 
don’t mind taking questions in a public setting.”
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AMPLIFYING your ISSUE
DIGITAL ADVOCACY

NC Child
ADVOCACY TOOLKIT

Know your audience. The best way to communicate with anyone is by using the channels that 
they most prefer. For some, that’s a phone call or text. Email updates and action alerts are 
popular tools, but they are losing effectiveness due to sheer volume. Sharing information on 
Facebook may be the best for your audience, while for others a group text works well. Do some 
research to understand which methods your audience prefers. If you don’t know, ask.

MOBILIZING VIA EMAIL
As of this writing, most people use mobile phones to read email. That means your emails need 
to be very short and concise in order to be effective. 

• Get to the point right away. If someone has to scroll down to find out what you want 
them to do, you have probably lost them. 

• Keep sentences very short. 
• Keep paragraphs to just one or two sentences.
• Keep your whole email to 20 lines of text or less.
• Use a clear, catchy subject line that makes it obvious what the email content will be.
• Sending a one-time email update will not result in increased issue awareness or 

action. Be sure to follow up.

SOCIAL MEDIA ADVOCACY
Social media can be a great way to connect with public figures and legislators. If your legislator 
is active on social media, follow them and engage with the content they post. Using Facebook 
or Twitter to publicly thank an elected official can be a great way to show your appreciation 
for their work on your issue - or to let them know how you want them to vote on something 
important. However, social media engagement with elected officials is most effective in 
the context of a genuine relationship.

WHICH SOCIAL MEDIA PLATFORMS?
You do not need to have a presence on every social media platform. Instead, focus on 
posting consistent, high-quality content to the platform that your audience uses most. 
Just be sure to use eye-catching photos, because social media is image-driven.  
According to the Pew Research Center,5 
• Facebook and YouTube are the most popular sites among US adults, with users 

skewing older. Roughly ¾ of Facebook users say they use the site daily.
• Snapchat and Instagram are especially popular among users 18-24 years old.
• Twitter is particularly popular with reporters, politicians, and politically-engaged 

younger people.
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ADDITIONAL RESOURCES  to HELP YOU 
BE AN EFFECTIVE CHILD ADVOCATE

DOCUMENT SOURCES:
 1 Bolder Advocacy. https://www.bolderadvocacy.org/advocacy-defined/
2 Early Childhood Advocacy Toolkit. The Ounce of Prevention Fund. 
    https://www.theounce.org/wp-content/uploads/2017/03/EarlyChildhoodAdvocacyToolkit.pdf
3 #KeepMarching: MomsRising Advocacy and Organizing Tactics and Tips. MomsRising. 
    https://s3.amazonaws.com/s3.momsrising.org/images/Keep_Marching_Toolkit_2_1.pdf
4 Advocacy 101. Autism Society of North Carolina 
    https://www.autismsociety-nc.org/wp-content/uploads/Advocacy-101-Toolkit-web-links.pdf
5 Use of different online platforms by demographic groups. Pew Research Center. 
    https://www.pewresearch.org/fact-tank/2019/04/10/share-of-u-s-adults-using-social-media-including-facebook-is-  
    mostly-unchanged-since-2018/ft_19-04-10_socialmedia2019_useofdifferent/

NC Child
3101 Poplarwood Court, Suite 300, 

Raleigh, NC 27604 
919.834.6623

www.ncchild.org
facebook.com/ncchildorg 

Twitter: @ncchild

Connect
    with us!

NC Child is here to support your advocacy for children. We have additional trainings and resources 
that provide information about building your skills and engaging with your elected officials. For more 
ideas on advocacy actions you can take on behalf of children and families, consult the following 
recommended organizations:

ORGANIZATION    WEBSITE 

MomsRising    www.momsrising.org
Color of Change   www.colorofchange.org
The Ounce of Prevention Fund   www.theounce.org/resources/advocacy-tools
Zero to Three    www.zerotothree.org/advocate
The Annie E. Casey Foundation  www.aecf.org/resources/child-advocacy-primer
    

https://www.pewresearch.org/fact-tank/2019/04/10/share-of-u-s-adults-using-social-media-including-facebook-is-mostly-unchanged-since-2018/ft_19-04-10_socialmedia2019_useofdifferent/
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